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Social media has become a dominant force over the last decade in marketing and 

communications and, when used right, can really help you engage with both your 

existing patient-base as well as the public in general. It can be the easiest and quickest 

way for you to get involved in WCFFDay and spread the message. This short guide will 

give you some easy-to-follow advice that will help you get involved in WCFFDay as well 

as hopefully help you use social media for your office.

Know your audience

Social media works best when you have adapted your content for the audience you are aiming to attract. So, before 

you post anything on social media, think about:

• Who is your audience?

• What are they interested in?

• What do you want from them?

Examples of this could be:

• If you are aiming to communicate your message to families, then try to include families in the images you use.

• If your audience is the general public, then try to keep the language general and easy to understand rather than 

use too many scientific terms.

• If you want a post to attract new patients, then make sure to include a way that the reader can contact you.

A useful way of getting to know your audience is by looking at the results of your posts. All social media shows you 

the statistics of your posts. Use this to:

• Check how many people viewed the post.

• Check how many people clicked on the link or image you shared.

• Read any comments that were left.

Once you have seen the results of your posts, you can learn more about who your target group is and if your previ-

ous post was successful. Remember, using social media is all about constant adaptation. There is no one size fits all 

solution that will work every time.
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Types of content

There are many different forms that your social media posts might take depending on what you are trying to com-

municate. With every form though, there are a few simple tips to keep in mind:

• Use images and videos to engage the viewer. Text with an image or video is far more likely to attract viewers 

than a simple text message alone.

• Keep it simple and to the point, with a clear objective in mind. This will help you get your message across and 

not risk losing the reader’s attention.

• Have a calendar to keep track of your social media posts over a period of time. This way you won’t risk crowding 

a certain day or week with too many posts or forget about posting altogether. 

• When posting about an event, remember to say what the event is, who is hosting the event, why it’s relevant, 

where it is and what time it is running.

• Have fun and try new approaches. You might find that your audience unexpectedly engages with something 

you didn’t think they would.

With this in mind, here are some examples of types of posts that you could put up before and during your WCFFDay 

campaign. 

Type of Post Explanation Example

The Simple 

Message

A simple statement with a message that 

you want your audience to know.

Oral diseases affect 3.9 billion people 

worldwide. For #WCFFDay2021 help us to 

help you #KeepCavityFree and contact 

your oral health team. Learn about how 

you can improve your oral health here:

Event advert

A post advertising an event that you are 

either running or that you would like your 

audience to attend.

For #WCFFDay2021 #KeepCavityFree 

and come down to our pop-up clinic at 

the community centre for a free check-

up by our dental team. 10 am – 5 pm on 

the 14th October.

For a full list of sample social media posts please see page 6.
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Channels

There are many different social media channels to use and all of them have their different strengths and weakness-

es. Once you have thought about your audience and the message you are trying to communicate you will hopefully 

have an understanding of what social media platforms are best for you to use. To help you understand the differ-

ences, here is a quick guide.

  Twitter

Twitter has over 200 million active users worldwide and is best for sharing short updates. It is not that useful for 

sharing in-depth commentary.

Each post on Twitter can only have a maximum of 280 characters, but it’s best to keep the character count below 

200 so that someone retweeting your post can add some commentary of their own.

In 2020, there was on average 500 million tweets per day, so the key to catching your audience is keeping your mes-

sage short, relevant and alongside an image or video. 

Key terms: 

Tweet: the name for a post on Twitter.

Retweet: sharing someone else’s post.

Profile: the screen where your tweets and retweets will be shown. People can come here to find them.

Hashtags: the method through which Twitter categorises your tweet. Including # before a word, like #WCFF-

Day2021, will mean that your tweet will appear whenever someone searches in Twitter for the hashtag #WCFF-

Day2021. Also, anyone who clicks on the hashtag, such as #WCFFDay2021, will be taken to a page where they can 

view all tweets that include that hashtag in them. This is why it’s really important to include hashtags in your post.

Mention: If you put the @ sign front of a profile’s name, such as @ACFFGlobal, then you are directly mentioning a 

profile in your tweet. In this example it would mean that ACFFGlobal would get a notification telling us about your 

tweet. It is a great way of letting someone directly know that you are posting about them.

  Facebook 

Facebook has over 1.8 billion users on a daily basis. It is best used for creating communities through community 

pages and for encouraging longer conversations. In many countries Facebook has lost popularity with younger peo-

ple so it is worth considering this if that is your target group.

Facebook posts do allow for longer post length than Twitter as there is not a maximum character count. However, 

remember to keep your posts short and to the point still.
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Key terms:

Page: This is you or your organisation/community’s area on Facebook. Your posts will appear here and this is where 

people will comment on your posts.

Likes: People click the like button to indicate that they like your page or post. If they like your organisation’s page 

then the content you post on this page will appear on their personal timeline.

Timeline: This is a news feed that appears on a person’s page and shows recent activity by their friends and other 

pages that they have liked.

  Linkedin

Linkedin has more than 756 million members worldwide. This is best used to make professional connections with 

other healthcare professionals and organisations rather than trying to share a message to your patients or the 

public.

Once you have made these connections, you could share resources with these organisations or run joint events 

together.

Key terms:

Profile: this is your or your organisation’s page on Linkedin.

Connections: These are the people and organisations that you have connected with on Linkedin, in a similar man-

ner to being friends on Facebook. You will receive notifications about the activities of people you have connected 

with and they will receive notifications of your activities.

  Instagram

Instagram has over 1 billion active users and is a great way to share images of your event or organisation. It is solely 

focused around images and videos rather than text-based messages. 

Make sure to write a short comment with the image before you post it and include hashtags in a similar way to Twit-

ter so that your images can be quickly and easily found by people.

Key terms:

Post: An image or post that will permanently appear on your profile unless you delete it. These are visible to every-

one who can view your profile and appear within any searches on hashtags that have been included.

Story: A curated series of photos and videos that is only visible to your followers for 24 hours before disappearing. 

Followers: The people who are following your profile. They will receive a notification when you post something on 

your profile. 
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Social Media Post for WCFFDay 2021

We have created a few ready-made social media posts for you to use before and on WCFFDay 2021. Remember, a 

bit of adaptation for your own community can still go a long way.

If you write your own social media posts then remember to use the hashtags #WCFFDay2021 and #keepcavityfree 

to connect your posts with the global campaign.

When Platform Message

Lead up to 

WCFFDay

Facebook

Did you know that nearly 100% of adults suffer from tooth decay 

and oral disease affects 3.9 billion people worldwide? Untreated 

tooth decay impacts almost half of the world’s population. This 

year for #WCFFDay2021 help us to help you #KeepCavityFree and 

contact our oral health team on [insert phone number].

Lead up to 

WCFFDay

Facebook

Are you worried about your teeth? Experienced any pain when 

eating or just seemingly at random? #WCFFDay2021 is on October 

14th so contact us on [insert phone number] and book your next 

check up and help us to help you #KeepCavityFree.

Lead up to 

WCFFDay

Twitter

Oral disease affects 3.9 billion people worldwide. For 

#WCFFDay2021 help us to help you #KeepCavityFree and contact 

our oral health team on [insert phone number].



When Platform Message

Lead up to 

WCFFDay

Twitter

Are you worried about your teeth? Experienced any pain? 

#WCFFDay2021 is on October 14th so contact us on [insert phone 

number] and book your next check-up and help us to help you 

#KeepCavityFree.

On WCFFDay

Facebook

Today is #WCFFDay2021. We know that it has been hard this last 

year to receive the oral healthcare you need. So why not drop us a 

comment below or contact our office on [insert phone number] 

to arrange your next check-up today and #KeepCavityFree. 

On WCFFDay

Facebook

Today’s the day! It’s World Cavity-Free Future Day and that 

means @ACFFGlobal are asking you to help us to help you 

#KeepCavityFree. Get in contact with our oral health team to book 

your next check-up on [insert phone number].

On WCFFDay

Twitter

Today is #WCFFDay2021. We know that it has been hard this last 

year to receive the oral healthcare you need. So why not reply 

to this tweet or contact our office on [insert phone number] to 

arrange your next check-up today and #KeepCavityFree

On WCFFDay

Twitter

Today is #WCFFDay2021! Nearly 100% of adults suffer from tooth 

decay and oral disease affects 3.9 billion people. Help us to help 

you #KeepCavityFree and contact our oral health team on [insert 

phone number].

On WCFFDay

Instagram

Today is #WCFFDay2021. We know that it has been hard this last 

year to receive the oral healthcare you need. So why not drop us a 

comment below or contact our office on [insert phone number] 

to arrange your next check-up today and #KeepCavityFree

About the Alliance for a Cavity-Free Future (ACFF)
The ACFF is a Global not-for-profit organisation which seeks to promote integrated clinical and public health action to confront the disease burden of caries, 

fight caries initiation and progression, and, along with a global community of supporters, progress towards a Cavity-Free Future for all age groups. The ACFF 

was established in collaboration with a worldwide panel of experts in dentistry and public health who share a fervent belief in joining together across profes-

sional, geographic, and stakeholder lines, to create a unified global movement dutifully committed to combating caries in communities around the world.

web: www.acffglobal.org email: admin@acffglobal.org
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